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Different
Dimension

On the face of things, a carpet tile is a carpet tile. Isn't
it? Of course there are a great many differentiators;
design, fibre, sustainable properties, colouration..we
could go on. But still, a tile’s a tile just as a squares a
square. Unless it isn't. Are we making any sense?

Thought not.

et us explain. When looking at last year’s

Mixology North awards entries, our

esteemed judges paid very close
attention to one product entry in particular.
Said entry was Shaw Contract Group’s
18x36 collection. This bold, unique and,
undoubtedly, innovative collection has
already made quite a noise, and we were
keen to discover more about the drivers and
the thought process behind it. And soon
realise just how much thought was required.

“We saw, and continue to see, changes
within the corporate workplace that impact
the way that we design carpet, Reesie
Duncan, Creative Director, Shaw Contract
Group, explains the drivers behind the
development. ‘Companies are bringing
down physical walls within an office to
create more collaborative spaces and to
maximise real estate. Furniture and wall
systems are being designed to be moveable,
creating a custom, multi-faceted space
where use of modular tile is ideal to capture
a space’s flexibility. As walls come down
within the office, a rectangular carpet tile
captures and enhances the scale of these
larger open spaces. The evolving workplace
was the catalyst for the development of the
18x36 collection.

‘Once we established an initial direction
for the collection, we had to make sure that
it was a concept that excited our customers.

No matter how innovative a product is, if
designers won'’t use it, the product is
irrelevant. Fortunately, when we invited a
diverse group of designers to preview the
collection, they enthusiastically embraced
the rectangular shape. Since the product
launched in late 2010, it has sold extremely
well in the United States and
internationally. Our customers are open to
new product ideas and enjoy the new
design possibilities presented through the
products within the 18x36 collection’

So how was the concept evolved?
‘Rectangular carpet tiles are not necessarily
new, Marcy Ewing, Design Manager of the
Shaw Contract Group Workplace Studio,
reveals. ‘Shaw Contract Group has produced
rectangular tiles as custom orders for some
time.Yet, in these cases, an existing running
line product — either a broadloom or 24in
tile pattern — was simply applied to a
rectangular tile. With 18x36, the collection
was designed specifically to enhance and
highlight the tile’s rectangular shape. We
wanted to make sure that the rectangle was
noticeable on the floor.

‘Again, we rely on the customer to give
us feedback prior to launching many of our
products, particularly something as bold as
18x36. And they were overwhelmingly
open to the new shape.We held a sneak
preview event and our diverse group of’
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guests poured over pattern and colour

options. The most important feedback we
received dealt with installation methods.
One of the distinct features of a rectangular
tile is that it can be laid on the floor in
many unique ways compared to our typical
square pattern. We used our focus group of
designers to determine the most likely
methods of installation, such as
herringbone, brick, boxed-in, basketweave,
and half-basketweave. One example had to
do with our desire to install a pattern in a
random fashion. After working with our
customers, they helped us eliminate this as
an option.

‘Regarding technology, we did have to
invest in several areas in order to produce a
new tile shape.

‘Our largest investment was in new tile
cutting machinery to allow us to cut tiles in
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rectangles. We also had to design new
packaging to ship 18x36.

‘We move on to talk about the market
positioning and design philosophy behind
the collection. “We asked ourselves, ‘How
can you manipulate pattern to accentuate
the shape?” The movement and colour
blending seen in time elapsed or double
exposure photography inspired the
collection designs, Reesie continues. ‘18x36
expands the design aesthetic achievable in
carpet tile. A rectangle shape, dramatic
patterns and unexpected installations give
designers new solutions of scale for the
evolving workplace. Weave it. Stagger it. See
it in Herringbone. Design is shifting.

And how was the colour palette
developed? ‘The colour palette features 10
tinted tones that gradate in value to create
colour nuances, shifting from warm to cool,

Marcy tells us. ‘In the Overlay and Blur
patterns, accent colours that mimic a flash
of light or movement are introduced. The
vivid accent colours directly coordinate
with the 10 solids colours available in the
Scale pattern. Accent colours can be
customised for a small 300 yard minimum.
Moving on, we ask what the
environmental considerations behind the
collection were. ‘18x36 uses EcoWorx tile
backing for performance and recyclability.
EcoWorx tile backing contains 40% pre-
consumer recycled content. EcoWorx is
recyclable into more EcoWorx with Shaw
Contract Group collecting the product at
no cost to the customer. Eco Solution Q
nylon contains 25% pre-consumer recycled
content and is completely recyclable into
new nylon. We support carpet recycling by
providing a global guarantee that we will



collect and recycle all EcoWorx products at

no charge. 18x36 products are certified
through the BRE Environmental
Assessment Method and are Cradle to
Cradle Certified’

18x36 clearly has international appeal.
Does Shaw Contract Group see it as a truly
global product, or is it aimed at particular
markets?

‘18x36 — and all of Shaw Contract
Group’ tile products, actually — are ideal for
international markets, Reesie enthuses.
‘Carpet tile is much easier to ship abroad.
All of our tile products use EcoWorx
backing, which is completely recyclable. We
support international recycling of our
products by guaranteeing that we’ll recycle
them at no charge, anywhere in the world.
18x36 is selling really well outside of the
US, where Shaw Contract Group is
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headquartered, with large installations in
Canada and South America.

‘Designers are selecting the collection for
larger scale projects, such as convention
centres, but the product is ideal for offices,
schools, and retail. The subtlety of
patterning is conducive to small office
environments as well by using one colour,
which can then be expanded to larger
spaces with additional colour and patterns.
18x36 is flexible enough to be installed in
almost any environment.

‘18x36 was introduced at NeoCon
World’s Trade Fair in 2010 and received a
Best of NeoCon Award. It has been one of
our more successful product launches in
recent years, along the lines of the launch of
Silk in 2006. The uniqueness of the product
allows us to talk to new customers and is
really opening doors for our sales team.

18x36 certainly has a cool factor. The
collection reinforces Shaw Contract Group’s
commitment to design leadership and
innovation within the commercial flooring
industry.

Finally, are there more products evolved
from the 18x36 concept in the pipeline?
“We continually strive to ofter our
customers innovative and new products that
push the design envelope, Marcy concludes.
‘The initial success of the 18x36 launch will
potentially drive the creation of additional
products. If customers continue to be
excited about this tile size, we want to meet
and exceed their product expectations. The
design flexibility of 18x36 offers exciting
installation methods that aren’t available
from our normal square tiles. It simply
offers another layer of design for the
designer’s toolbox.



