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The Wirral Way

Asafew of you may be aware, we've been spending a bit of time in Manchester of
late. Infact, we've even gone as far as to create a new industry networking ‘scene’
in our second city:.

e did, of course, realise that in order for our monthly
; ’ \ ; soiree to be successful we would require the support of
friends, colleagues, clients — and, if possible, the best of the
best of Manchester. Thankfully, for our very first ‘Mix in Manchester’
evening, we were supported by the very cream of the Manchester
interiors scene — not least the lady currently creating a real name for
herself with the most respected and successful design firm in the city.

Anna Henshaw is an interior designer with ID:SR — the interiors
arm of Sheppard Robson, and a multi-Mixology award winner to
boot. With a catalogue of forward-thinking, dynamic corporate
interior projects behind it in the last couple of years, ID:SR is the
design firm to know in Manchester.

Before our evening’s antics got fully underway, we stole Anna away
from her working home at the top of City Tower to discover the
story behind the success. We begin, as ever, by asking about Anna’s
route to the heights of the 27th Floor. ‘T was born in the Wirral. I
always wanted to do something to do with design, she tells us. ‘I was
very creative, loved my art, painting and drawing. I also quite liked
the more technical side of things too, so by early secondary school I
started thinking about being an architect.

I remember I had my art teacher in my ear telling me I shouldn’t
do architecture — I should do something far more creative.

‘After my A-Levels I went on to do an art foundation course at
West Cheshire College in Chester. By then I knew I wanted to work
in interior design, but many of the best universities required you to
do a foundation course first. Actually, that ended up being one of my
most memorable years in education because I got to do to a lot of
other things — such as graphics, textiles and fine art.

‘The foundation course made me realise that I wanted to be
creative every day. In the world of architecture things can take so
long to develop — you can work on a project for four years, whereas I
like to work on a project for four weeks and actually see something
come out of it. I'm not particularly impatient, but I do like to see
results.

‘After Chester I went to Nottingham Trent University — I had
heard it was one of the very best courses going at that time. The
main attraction was the year’s placement, and I really wanted to get
that experience before I started my full career. I chose to work in
Manchester for that year. That year was really useful because I got to
develop my CAD skills; before that I did everything by hand on a
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drawing board. Learning the digital and 3D side of things was one of
the most important skills I learned in that year — along with building
my confidence, pulling together presentations and being involved in
client meetings. I worked on numerous projects for high profile
clients — it was a good grounding’

We should say, at this point, that Anna even admits to us that she
did once skive. But just the once. Oh, and for the record, she sloped
off to be an extra on Playing the Field.They paid us £50, she grins.
‘T thought I could sneak off for a couple of hours — but we ended up
being there all afternoon. What was worse, I was on all the trailers
and everyone kept coming up to me and saying that they’d seen me
on TV. I was so sure my tutors were going to catch me out!’

With a lesson well and truly learned, Anna completed her course
and found herself looking for a career. ‘T had been offered a job based
on my year in Manchester, but the economy had declined and the
offer was rescinded. I had already moved to Manchester but I was left
in a difficult position because all the graduate positions had already
been taken that year.

‘I needed a job so I took a temporary contract at Heals that would
allow me to continue my search for a position in interior design. I
worked in the stock room — and I really enjoyed it! I never would
have got to experience it if I hadn’t been made redundant before I'd
even started.

‘Then, at the start of 2003, I had an interview with Sheppard
Robson, got the job and started on the following week!

‘At that time Sheppard Robson were about 30-strong in
Manchester. There was only one other interior designer — with
whom I am still good friends — and I was brought on board to work
on the Royal Bank of Scotland project in Spinningfields. I was
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working alongside the architects, and it was a great start for me — the
project was about to go on site and so immediately gave me a chance
to learn about the intricacies of project delivery.

We move on to talk specifically about the successful ID:SR arm of
the business. ‘I think we'’re quite an important part of the whole
business, Anna muses. “Within Sheppard R obson we are successful as
a discipline in our own right. As part of a large architectural practice
we have the advantage of drawing on the support and skills of the
various sectors, however we also wanted to ensure that we were
recognised as an interiors group that work independently. As well as




being involved with and supporting the architectural projects within
Sheppard Robson, we have always had our own clients.

‘That’s why the re-branding process really came about. We were all
involved and consulted about how we saw ourselves and how the
brand should move forward.

We talk about the use of colour in conjunction with brand.
ID:SR’s vibrant pink is a winner all round. 2010 has been a
successful year for ID:SR. Our projects and the strength of the team
have been recognised throughout the industry and I had the privilege
of being awarded the title of Insider’s Young Property Professional of
the Year in April”

Moving on, we ask Anna what she likes most about the world of
ID. I really enjoy what I do. What I really like is that you have quite
a lot of scope to shape the environments. You often have a lot of
other elements feeding into what you do. It’s really wide open.

“When people ask what I do and I tell them I am generally
involved with corporate design, they just lose interest. They don’t
realise what goes into the work we do and how interesting a
workplace can be. The workspace design strategy can have a huge
bearing on the success of the business. It is about designing a space
that will support the activities of an individual, team or organisation
— for a space to work it has to successfully fulfil its function.

‘T like simplicity, I like retro and vintage — so a lot of that goes
into what I do. But I don’t think I really have a style — that really
depends on what you’re working on at that moment in time and
what your client aspires to.You have to be able to adapt. I think a lot
of clients are becoming more open and receptive to new ideas
though — and that’s great.

‘T learn something new every day — I always harp on about that
and believe it exemplifies how varied and interesting interior design
is. I also think that you should try to do something different every
day’
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