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Case
Stuady

Dundas Castle

We've been fortunate enough to visit some of the
most incredible landmark buildings in the country
thanks to this magazine. However, having consulted
with the Brains Trust here at Mix, we cannot recall -

until today - having ever visited a building that could
at one point in history claim to be ‘the most
expensive building in the world'.

— a building between Aldwych and The
Strand. Built from Portland stone, Bush
House was indeed, in 1929, given that

the building in question is Bush House

incredible accolade.

Earlier this year, leading commercial law
firm Dundas & Wilson unveiled a new
brand to highlight the firm’s commitment
to professionalism and consistent client
service. The reception and conference suite
expansion of the current facilities provided

a unique opportunity to embrace the brand
ethics within a dynamic front of house area,
combining a cleaner and sharper presence
whilst embracing the Art Deco design cues
from the original building.

We are met at this perfect example of
the old meeting the new (and that’s a
reference to the building and interiors
rather than our guides for the day) by Paul
Britton, Facilities and Telecoms Manager at
Dundas & Wilson, and N8 Design’s Billy
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Shek. Paul is happy to provide us with
coffee whilst telling us a little about the
background to both Dundas & Wilson and
this amazing project. “The firm was founded
in Scotland and joined the network of law
firms associated with Arthur Andersen, the
accountancy practice, around 1997. My
background was with Andersen since 1991
and began doing work with Dundas &
Wilson in 1997.Then, in 2002, when
Andersen’s business was split up around the
globe, and Dundas & Wilson exited the
legal network associated with Andersen and
became a standalone firm once more.

‘The firm was first established in 1759 —
so has a great deal of heritage and
foundation. It had a small base of lawyers
working here in London before the
Andersen association and, subsequently, in
2002, had around 46 people.

‘Bush House was an ideal location for us;
Andersen had this building originally and
that allowed us access to their floors, whilst
we took the 9th floor here. Since 1992 and
those 46 people we have, in nine years,
grown to just under 200. We have taken on
a number of floors over a number of years
here.

‘Our client experience, however, was
always compromised here due to the fact
that we always had common entrance space.
‘We had no control over the appearance and
the finish of the common lobby area.
Furthermore, we had clients coming up the
5th floor in lifts that were often unreliable —
they sometimes worked and sometimes
didn’t — and we also had a slightly
compromised client suite on the 5th floor,
which really evolved as we evolved and
grew in this building. So we never really
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had an opportunity to represent ourselves
and our heritage and foundation.

‘The London office is now bigger than
our office in Glasgow. It’s not bigger than
our Edinburgh practice, but it’s the one that,
in terms of numbers of people, has grown
the most — which we expected. There are
only so many clients and only so much
work for our Scottish practices but London
is where we see more and continued
opportunity for growth.

‘The building itself also has a great deal
of heritage, of course. £2 million in 1929
was a lot of cash! The building itself was
what rally inspired us to produce what we
have now.

‘The previous tenant here gave us an
option on this floor space and we felt that
the timing was absolutely right, despite the

fact that market conditions were relatively
challenging. However, what that would give
us is our own street-level access in Aldwych.
It is relatively unique to have direct
reception space and meeting room facilities
at street level here — not just for law firms,
but for any sector. In terms of our clients’
experience, we felt that there was real value
in that.

“This is a real benchmark for us, in what
is — again, for us, a regional location’

‘We move on to ask about the process
behind the project. “We’ve been working on
this 2009, Paul recalls. “We did take a good
deal of time to come up with the right final
design. We first looked at a number of
different options for the use of the space.
‘We focused on the heritage of the building
and wanted to use that to portray the right
image for Dundas & Wilson. We wanted to
rubberstamp an identity here — we wanted
this to be a space that our people would be
proud of and that would also encourage
both our clients and prospective employees.

‘It ties in with the firm’s brand
placement as well, Billy takes over. ‘Dundas
& Wilson rebranded throughout this
process, as part of the overall restructuring.
The ground floor space enables us to create
a level of transparency — so it can be seen
from street level as well. We wanted this to
be three-dimensional — not just a logo stuck
on a window. So we concentrated on
bringing depth and quality here. Walking
into this space is an experience — as is
working with Dundas & Wilson. That was
what we really wanted to portray here. This
is a shop window for the firm.

“We approached the development of the
design with a honed approach to the




building history and brand values of Dundas

& Wilson to create a sophisticated scheme
that naturally sits well within the ground
floor demise’

“We wanted it to be sympathetic with
the building, Paul agrees. “We couldn’t make
it too stark and contemporary. We paid a
great deal of attention to the finishes, and
took inspiration, again, from the building.
We didn’t want to put people back in time
as it were, but were definitely inspired by
the 1920s and Art Deco!

‘It is a nod to the Art Deco movement —
no more and no less, Billy concurs. ‘At the
end of the day this is a new fit-out. What
we tried to do was develop a scheme that
was classic and contemporary — but was
timeless. That was the key to the scheme; it’s
timeless.

‘There are new components here, but it
won't date, I don’t think. The same
reasonings came into the choice of the
colourways — the blacks and the whites and
the brushed steel.

‘Having worked with Paul before — back
in Scotland — certainly helped here.
Collaboration is vital. There’s no point in
doing anything that doesn’t have an
emotional tie to it.

‘Our relationship is a little bit like
Michael Jackson and Quincy Jones, Paul
grins. ‘Billy comes up with the baby, and it’s
down to me to either embrace it or kill it.
We do have a great understanding now
though, and we don't take it personally if
we don’t agree with one another’

That will certainly make the next Mix
list of great quotes! With our laughter still
ringing around the luxurious, demure
lounge space, we embark on a quick tour of
the new Dundas & Wilson facility.

‘Inevitably there have been some
compromises, Paul admits, as we look out
across reception. “We couldn’t push too hard
— and upset our reputation by being overly
opulent. And this is definitely not that.

‘One of the criteria was to not be over-
indulgent, Billy continues. “When you look
specifically at how this is paced out, a lot of
it is front end in terms of the spec’

“We are not trying to be any better or
any worse than any other firm, Paul adds.
“We are trying to be ourselves. I think this
scheme really does our brand justice in
terms of our heritage. This is, however,
about quality. In terms of the quality of
product that we’ve put in here — the
carpets, the furniture items, the
wallcoverings — these are all individual items
that have been brought together to create a
brand image’

The use of classic Eames seating, high
quality flooring, lighting and finishes,
together with subtle Dundas & Wilson
branding throughout the open front of the
space, do come together to, as Paul says,
create an impressive whole. This is
continued through to the aforementioned
client lounge and to the peripheral meeting
rooms, where beautiful wall finishes and
attention to detail nod towards boutique
hotel, only for the functional furniture
elements and carefully selected state-of-the-
art technology to re-establish this as a
considered working space.

And now, a little like the scheme itself,
we are timeless

essential ingredients | cient - undas swison

Design « N8 Design www.n8design.couk | Furniture Supply  Tsunami Axis 020 7636 8222

Furniture « Herman Miller 0845 226 7202 / JCL. Workbench 020 74921890
Carpets » Milliken 01942 612777 / Brintons 0800 505055

Flooring  Floor Gres +39 0536 840111
Classic Seating » Vitra 020 7608 6200
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