chancery reign

Now here’s a tricky one. In this time of
economic difficulty, does a leading management
consultancy find more clients and work, or does
it, like the majority of businesses, suffer?
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e \/\/ell, we're about to find out. We're

guessing the answer will be the
former — after all, we’re just about to take a
look around the new offices of The Berkeley
Partnership. We should never assume though.

Area Sq has recently completed The
Berkeley Partnership’s 8,000 sq ft new home
at 48 Chancery Lane, and we decide to go
right ahead and begin by asking that question.
‘They do really well, Area Sq Design Director
Amanda Godwin-Jones confirms. “They work
with big companies, and there is a lot of
change going on with their clients right now
and they need that expertise, that guidance.
So, yes, they are very busy right now.

‘If you take a look around this space, you
will see that, right now — in the middle of the
day — it is very quiet. If they were all in, I'd be
worried!

“The whole point of this business is that
the majority of people are out — they’re
management consultants and so they are out
with their clients. What you’ll see here is that
there is a relatively small area of work, and the
rest of it is meeting rooms and play. They're

really trying to get their staff to interact and
to talk with one another — to learn from one
another and their clients.

Previously located in Marylebone across
three floors, the management consultancy
decided to relocate to a space facilitating
interaction and providing meeting and
entertaining space for both staff and the
company’s clients.

Area Sq were appointed at the early stages
of the project to help the client select a
suitable building and conducted preliminary
interviews with The Berkeley Partnership’s
consultants and partners to identify main
requirements for the workspace. We ask
Amanda about the choice of location. “The
main reason they chose this space was because
of the fantastic courtyard and outdoor facility
here. It makes such a difference.

“They were previously in quite an old
fashioned building built around a central core
— so it was very disjointed and they were
spread over a number of floors. Interaction
and communication were extremely poor. As
their lease was soon to expire, they took the

opportunity to consider alternative options.
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“They thought they had the best office
ever but they realised that, with them being
on three different floors, it really wasn’t
working for them.

“We went through the process where 1
interviewed all 12 partners, but in teams so
they could hear what each other were
saying. They really all wanted certain
different things, but what was very clear was
that they did want to bring everyone
together. They didn’t want to be on one big
floor though — we did a feasibility study and
they felt it really wouldn’t work if the
majority of people were out of the office
they’d be left with a big empty space.

‘They had such diverse ideas, and
bringing all of those ideas together in one
building was really interesting. I think there
was some reluctance to move at all from
some people, but as soon as they saw this
building they really bought into it. The brief
sort of flowed as we started doing it, but
because we’'d spent so much time talking
with the partners, this scheme 1s almost
what we first realised. I don’t think we got
past revision D — which is really unusual.
‘We had so much information and that
made it a far easier job for us.

“They wanted to split the space between
the client floor — which we now have
downstairs — and the working floor. This
floor also has the meet-and-greet area, a
number of quiet rooms and a staft breakout
area. The buy-in from partners was amazing
and this definitely helped us achieve the
right design for them. We created the layout
of the two floors with the client’s journey
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in mind: from when they arrive at
reception, which is open, through to the
third floor, which accommodates the client
facilities — including a plug and play area, a
workshop area and contemporary lounge-
club’

The Berkeley Partnership was, as
Amanda mentioned, keen to improve the
flow between the two floors and Area Sq
addressed this requirement by designing
open stairs connecting the two floors. This
created a design feature as well as facilitating

fluidity of movement. ‘They originally
wanted a spiral staircase here, Amanda
recalls, ‘but that really wouldn’t have allowed
the link and the flow between the two
floors that we were so keen to create’

Flexibility was one of the key
requirements from the client throughout
the space and, to this end, Area Sq has
created an area on the lower floor where a
series of smart meeting rooms interlink
with folding walls to create one large space
if needed. Each room is, of course, fully
supported by state-of-the-art AV facilities
and leading technology.

The white backdrop of the facility is
complemented by accents of red
throughout, including feature lighting and
joinery. Ample storage areas combined with
a careful selection of furniture provided by
Sketch, Area Sq’s sister company, are all
essential to keeping the overall minimalist
sophisticated feel. Despite the use of words
such as minimalist and sophisticated, this is
no stark, characterless space. Quirky features
such as a commissioned artwork depicting
the company history and photographs of
Berkeley life in the form of wallpaper, as
well as colour changing manifestations on
the glasswork, introduce a fun, light element
and reflect the company’s personality.

The ‘breakout’ zone on the working
floor is not simply a table or two and some
funky seating. This, instead, is a genuinely
inviting, social space for Berkeley’s
consultants to relax, unwind and, possibly
most importantly, interact in.




These principles are followed through to
the client floor below, where the
interlinking meeting room suite hides to
your right, while the heart of the space is a
client lounge par excellence.

If we were in any doubt as to The
Berkeley Partnership’s client focused
approach, they are at once laid to rest.
Featuring an array of sofas, a dartboard, a
pool table and some very special design
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touches (and a Starck lemon squeezer!), this
is a quite brilliant demonstration of how to
combine work and play.

Incidentally, we lost count of how many
sleek wine coolers we found throughout
the two floors. We're clearly never far from
either work or relaxation here.

And it is clearly (and quite importantly)
not only the Partnership’s clients who enjoy
the space. Neil McClumpha, Partner at The

|

Berkeley Partnership says of his own new
scheme: “The feedback has been
overwhelmingly positive. It is such a stark
contrast to our last offices, which until this
point everyone thought were fabulous and
would be a hard act to follow. The layout
works really well, the space flows, and it
seems strange to say this, but it already feels
like home!”

We wish our home felt like this space

essential ingredients

Client: The Berkeley
Partnership

Design & Planning: Area Sq
0207 647 5200

Sketch Studios
020 7647 5255

Carpets: InterfaceFLOR
08705 304030

LG HiMacs
www.lghi-macs.com

Furniture Supply:

Worksurfaces:

Manifestation
& Artwork: LtdLimited

0845 456 4031




	21724MIMI_058.pdf
	21724MIMI_059.pdf
	21724MIMI_060.pdf
	21724MIMI_062.pdf

