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then again, Vince Frost isn’t an interior or furniture or product
designer. Well, he’s not just an interior or furniture or product

designer. Vince epitomises the term ‘multidisciplinary’. In fact, you’ll
notice that we haven’t given Vince any title or label – and that’s
because it’s not an easy thing to do. Perhaps we should leave it to the
man himself. ‘We’re a design company who, for me at least, started
out from print and magazine design,’ Vince tells us as we quickly shut
our copy of Mix (no offence Alex!). ‘And now we do all kinds of
things; advertising and digital work, a lot of signage, books,
exhibition design, we work in the arts, we work with banks and
major corporates – we work with an incredible variety of people and
businesses.’

A sneaky look at the Frost Design website reveals that the firm
calls itself an ‘ideas studio’ and works on a diverse range of projects
from ‘small art projects through to multi-national brand identities’. 
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the frost report
We’ve met some amazing people over
the years. We’ve spoken with the
creators of supercars, motorbikes,
aeroplanes, iconic buildings – we’ve
even been introduced to the odd
furniture and interior designer. Up to
this point, however, we can’t recall
interviewing anyone whose website
includes a shop where you can buy
cool, self-penned designer t-shirts. We
like t-shirts.
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Vince was born in the UK, but raised in Vancouver, Canada. He
then returned to these shores where he attended art school in
Worthing before joining Pentagram in London. ‘I was there for five
years, and in my last year there I was made Associate Partner,’ he
recalls. ‘At that time I came to the realisation that design isn’t just
about design, it’s about generating work, it’s about business. I sat
there waiting for work to come in that didn’t come in and soon
realised that I needed to get out there and start my own firm and
raise a profile that would attract business. That’s essentially what I’ve
been doing for the last 13 years – Frost Design.’

Although London was the original base for the fledging Frost
Design, Vince opened in Sydney in 2004. We ask him about the
reasons behind this venture. ‘I had a business opportunity there – to
merge with another designer in Australia, and to be honest that
didn’t work out very well. It’s quite difficult to do that when you
have two strong-minded people. I and my two partners, Ray Parslow
and Carlo Giannasca, then had the opportunity to buy the business
back from the company who took me out there – and that became
Frost Design.’

Fortunes soon changed for Vince and the business, as interest and
publicity led to exciting opportunities including an exhibition at the
Sydney Opera House and a number of high-profile commissions. 

During this time, Vince had continued to keep the London studio
working, up until approximately 18 months ago when he found
himself ‘without Senior Management on the ground to work it’.
Today, however, Frost Design London is very much back in business.
‘We opened up again last month,’ Vince enthuses. ‘Two of the key
people here have come from Sydney and we are also opening up a
studio in Dubai as well. This is based on all the environmental
graphics that we do, the signage systems, and we’ve done the
Olympic Park, we’ve done stadiums, we’ve done hotels, we’ve done
large fit-outs. 

‘It’s wonderful to have that spectrum of projects as well as having
that mix of 3D work and 2D work – it’s a really exciting time. With
the projects we are doing in Sydney and Asia, we can do an identity
for a bank, say, and we can also do their interiors, their websites, their
reports – we can work right across the spectrum for them.

‘This came about from our persevering with the idea that
anything is possible. It’s better to have one organisation looking after
another organisation’s image. Quite often that gets separated. There is
a definite benefit from having that 360 approach for these
organisations. 

‘When you think about it, everything is identity – an exhibition, a
book, signage systems, a record cover…identity’s what it’s about, a
point of difference and maximising the potential of that. What we
find exciting is that we work in all aspects of a business, so that really
makes us understand the businesses we work with. 

‘We work closely with architect firms, say on a hotel or a
swimming pool, and we then work on the architect’s identity – we
work across all of it. We also work with manufacturers and their
designers. In Sydney right now we’re working with one of the
largest office furniture makers, reworking their identity, designing
their website, their whole presence. We also worked with Sheppard
Robson last year in London – and we’re currently doing another
200-page book for them.’

Vince shows us further impressive recent projects such as the
awesome Brisbane Airport project, the Australian Pavilion at the
Venice Biennale, hotel and restaurant projects in Australia and also
some fantastic graphic and book designs – which brings us on to
another string to the Frost bow. ‘We’re a carbon neutral studio, so
we’re very conscientious about the environment and making sure
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����������our clients understand the benefit of that. Our studio in Sydney is all
green energy and we recycle everything we can. We also work with
recycled papers and vegetable inks whenever we can when it comes
to the 2D work.’

Vince is clearly that rare breed of guy who places as much stock,
energy and enthusiasm into business as he does design. ‘To be honest
I studied graphic design – but not to any real depth! I didn’t have
any real portfolio and managed to blag my way on to that course. I
did really get excited with graphics there. I remember the teacher
was hardly ever there and we were pretty much left to our own
devices. We tended to work in isolation, which isn’t a good way to
learn. I have learned the importance of collaborating – with our own
people and with our clients. It is so important. 

‘I think design colleges teach you how to be an artist, which does
raise your confidence and makes you pretty competitive, but they
don’t teach you anything about business. They teach you how to
make nice things – which is a good part of it but the thing that’s
missing is the understanding that this is a business. 

‘The potential is enormous if you get those two things right.
People think business is a nasty word, but without it none of us will
survive. Our clients are our future. It’s taken me years to understand
the importance of that and to embrace it. I used to sulk if the client
didn’t like what I did – I thought they were the enemy! Now we
have an open dialogue, we want our clients to come in to our studio,
to talk with us, to throw around ideas – and it works really well. It’s
not precious, it’s business.’

A man very much after our own hearts. Not precious, not
unapproachable, not scaring clients off. Did we also mention that
Frost Design produces a range of t-shirts? We like t-shirts
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